








AIS ADVANCES SMART
LIFESTYLE

In a major brand exercise, Thailand’s largest
mobile operator has repositioned its postpaid
service as a smart lifestyle mass-market product.
AlS said this is part of its strategy to attract
prepaid users who might be considering a
switch to postpaid services.

AlIS has unveiled a new logo and slogan called
'Smart Life from GSM Advance' with a focus
on how each customer can mix and match
tariff plans as needed. It has also introduced
four promotional tariff modes - Smart Mix &
Match, Smart-value, Smart-service and Smart-
convenient - as part of the brand exercise.

Thailand has about 60 million mobile users of
which 90 per cent are prepaid customers. But
AlS believed that the postpaid segment has
room to grow with changing consumer lifestyles.

Mr Somchai Lertsutiwong, AlS' Executive Vice-
President for Marketing, said: “The proportion
of our postpaid customers is expected to
exceed ten per cent of our total subscriber
base this year. We also expect to retain our
leadership in the postpaid segment” m

BHARTI AIRTEL
LAUNCHES TRIPLE PLAY

Bharti Airtel has launched its IPTV (Internet
Protocol Television) service offering customers
a triple play advantage of telephony, broadband
and entertainment.

The company is delivering its IPTV service
through a fibre backbone of Carrier Ethernet
Network with last mile delivery on copper using
ADSL2+ technology. This allows it to offer more
content and better quality images as well as
services such as 'live’ broadcast TV, network-
based time-shifted TV, real video-on-demand
as well as a host of other interactive services.

Airtel digital TV interactive also promises exciting
features to enhance the TV viewing experience.
These include:

- Interactive 2.0, which offers users an
interactive experience, including the ability
to order pizzas and movie tickets from the
comfort of their TV sets.

- Time Shift TV, which allows viewers to
pause and rewind ‘live’ TV as well as auto-
record and store favourite programmes for
seven days.

+ Movie on Demand, which gives viewers
complete on-demand access to an expanding
list of blockbuster titles any time they want.

Mr Atul Bindal, President of Telemedia Services,
Bharti Airtel, said: “With the launch of Airtel
digital TV interactive, we begin offering the
Triple Play Advantage offer to our customers -
leading in with voice, then broadband and now
television and video on demand.

“We offer our customers a Single Knock on The
Door experience - a uniform Airtel Quality of
Experience with a single Customer Service
interface and a single unified bill for voice,
broadband and TV and video entertainment”

Customers can choose from two entry packs.
The starter Combo Pack at Rs. 599 per
month gives 117 channels including
256kbps broadband speed with a download
limit of 2.5GB. m

FIRST INTER-STANDARD
GLOBAL ROAMING
SERVICEIN
BANGLADESH

Citycell (Pacific Bangladesh Telecom Limited),
the only CDMA operator in Bangladesh, has
launched the country’s first inter-standard
Global Roaming Service.

This allows customers to roam in both the
CDMA and GSM networks of over 450
operators in more than 200 countries around
the world.

Mr Ahmed Armaan Siddiqui, Citycell's DGM
for Product and Business Development,
said: “At present, Citycell is the only operator
in Bangladesh to offer dual standard
roaming services.

The service also provides satellite coverage
in places where there is no mobile network,
as well as in-flight and maritime coverage
which enables customers to use their phones
inside airplanes and on ships.




ASSOCIATES

Citycell's Global Roaming Removable User
Identification Module (RIM) chip card will work
in CDMA, GSM and Satellite handsets using
the same Citycell mobile number.

The Global Roaming facility also avails
Citycell customers of the most attractive
roaming tariff plans according to their choice
of networks. m

TELKOMSEL TO LAUNCH
IPHONE IN INDONESIA

Indonesia’s largest cellular operator, Telkomsel,
has announced plans to launch the Apple’s
popular iPhone 3G in the country soon. It has
been taking pre-orders from customers for
the handset on its website.

According to news reports, Telkomsel is
targeting to sell the device at Rp 6 million.
Customers will not be allowed to swap the
embedded SIM card in the phone with that
of another operator.

The iPhone 3G offers faster download speeds
and a host of applications. Users can check
their email, surf the Internet, watch videos, play
music, track stock movements and even get
directions via global positioning system (GPS).

Separately, Telkomsel is aiming to attract half
of Indonesia’s 30 million potential new mobile
phone customers this year. To expand service
coverage, it is planning to build a number of
new base transceiver stations to add to the
27,000 units it already owns. m

WARID IS BRAND OF THE YEAR IN PAKISTAN

Warid Telecom has won the 2008 ‘Brand of the Year Award’in the category of ‘The Best Cellular
Company in Pakistan'

The Award is the country’s largest public-private joint initiative to identify and promote brand
excellence in Pakistan. It is internationally recognised and endorsed by the Brands Bureau
International Limited London, UK.

Pakistan's Prime Minister, HE Yousuf Raza Gilani presented the award to Warid's Acting CEQO,
Mr Faisal Ejaz Khan in a ceremony in December 2008.

It is the second time in Warid's three and half years of operations in Pakistan that it has won the
award. In 2007, the operator had won ‘Brand of the Year Award'in the category of GSM operators
and service providers.

Mr Khan said: “We are honoured to achieve the Brand of the Year Award for the category, ‘Best
Cellular Company of Pakistan’ This award makes Warid recognised as the most demanded and
credible cellular phone company of Pakistan. We are thankful for our subscribers for their continuous
loyalty and support. This award would never have been possible without the trust they have put
inus’

Mr Thomas Yeo, Warid's Chief Commercial Officer, added that the Award means a lot for the
company. He said: "It proves that we are running an operation that is highly demanded and the
most credible Brand in the cellular industry of Pakistan. We will continue our efforts to maintain
an even higher level of quality for our valued subscribers” m
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SERVICES & SOLUTIONS

A DREAM COME
THROUGH

SingTel and Optus customers will be the firsts
in Asia to get the HTC Dream™. This highly
anticipated device is the first mobile phone
to be powered by the Google-developed
Android, a mobile operating system.

The HTC Dream™ combines full touch-screen
functionality and a QWERTY keyboard with a
mobile Web experience that includes popular
Google applications. Customers can also access
Android Market, which hosts unique
applications from worldwide developers. They
can download a range of innovative software
applications such as games and on-the-go
shopping to personalise and enhance their
mobile lifestyle.

Mr Yuen Kuan Moon, SingTel's Chief of
Consumer and CEO of SingTel Mobile said.
"This Android-powered mobile device and its
range of popular Google applications and
other multimedia-rich software will redefine
our customers' mobile phone experience.

“Coupled with SingTel's unrivalled 3G mobile
network, our customers can enjoy the full
potential of the Internet with just a Dream
phone in their hands." m

SPEEDING UP MOBILE
BROADBAND

Streaming high-definition videos, having
high-quality video conferencing or
participating in fast online gaming while
you are on-the-go will be a breeze when
SingTel rolls out an upgrade to its mobile
broadband network this year.

Some customers got a taste of the speed to
come when SingTel and Ericsson presented a
'live’showcase of Mobile Broadband at 21Mbps
in conjunction with the Volvo Ocean Race
stopover in Singapore.

For example, with the 21Mbps mobile network,
customers can download music files or large
email attachments up to three times faster than
the current speed of 7.2Mbyps.

SingTel's 21Mbps service will be offered to
customers progressively this year subject to the
availability of supporting mobile devices. m

SingTel's upcoming 21Mbps service was showcased
during the Volvo Ocean Race stopover in Singapore

HR ASSIST FOR SMES

Small and medium-sized enterprises (SMEs)
looking for a managed Human Resource
Management (HRM) solution can now turn to
SingTel HR Assist.

The online and hosted solution offers tools to
manage employee data and simplify staff
payroll and leave administration. It provides
back-office functions like Interbank Giro
transfers, submissions to the Central Provident
Fund Board and Inland Revenue Authority of
Singapore.

As the solution is hosted and managed by
SingTel, users need not worry about
technology and software obsolescence,
system and regulatory updates, or the
ongoing cost of manpower to manage
complex HRM solutions.

Available from S$99 per month, SingTel HR
Assist comes bundled with broadband, email
and Web-hosing services as well. To apply,
visit hello! at Comcentre or call SingTel's SME
hotline at 1800-763-1111. m

MORE VALUE WITH MIO
TV SUPERSAVER PACKS

SingTel has introduced three new mio TV
SuperSaver packs, which for thefirst time include
on-demand and HD (high definition) channels.

The three packs - SuperSaver Chinese,
SuperSaver English and SuperSaver
Malay/Indian - allow customers to select their
choice of programming based on language
preference and enjoy savings of up to 80 per
cent off the regular subscription fees (based
on individual channel subscription).

Customers can sign up for the mio Home
package to enjoy two free SuperSaver Packs
of their choice, along with a bundled deal of
a fixed line and broadband service for as little
as $$39.90 per month.

They will also receive an additional 10 per
cent off all other mio TV content, including
the third SuperSaver Pack, and free DVR
(Digital Video Recording) for six months.

Visit http://mio.singtel.com/miotv/ for
more information. m

MOBISODES FOR 3G
SUBSCRIBERS

SingTel has launched Warner Brothers’
shortform digital series, Sorority Forever, as a
value-added service for its iPhone and 3G
mobile customers.

It consists of 37 mobisodes (each between
two to three minutes long) which explores
the mysterious goings-on behind the walls
of a sorority.

The entire series is now available for
viewing for free with no data charges or
additional fees. m
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ALOOKAT THE INTERESTING OR INNOVATIVE
SIDE

Teen sends almost 15k SMSes a month

When Greg Hardesty went through his daughter’s mobile phone bill, he
almost laughed out hysterically. The resident of California found that his
13-year-old daughter, Reina, had sent 14,528 text messages in the month.
That is, 484 text messages every day or one message every minute of
waking hours.

LOL! Dad
flipped when
he found out |
sent >14k sms
last mth! Gotta

run. Msg u 18r!

The number did not surprise Reina, who explained: "Well, a lot of my friends
have unlimited texting. | just text them pretty much all the time”

Luckily, her phone plan allows unlimited texting. Still, Hardesty has since placed restrictions on
Reina's mobile phone use, ruling that she cannot send text messages after dinner. m

Nine-year-old writes iPhone code

A nine-year old Malaysian boy living in Singapore
has written a painting application for the Apple
iPhone.

Lim Ding Wen's application allows iPhone users
to draw images on the device's touch screen
using just their fingers and then clear the screen
by shaking the iPhone.

The child, who is fluent in six programming
languages, first started using a computer when
he was two years old. He discovered programming when he was seven and has since completed
more than 20 programming projects. He took just a few days to write the application in Pascal.

Lim is now working on a sci-fi game for the iPhone called Invader Wars and plans to join his
school’s robotics club. m

Venice goes online with toilet payment

The city of Venice has launched an online service that
lets visitors pay for access to public toilets.

To use a public washroom, users typically pay one euro.
But tourists who go online can choose to get one-week
or day passes to the toilets.

They pay seven euros online for ten toilet visits over five
days during the peak season or five euros during the low tourist season. For a regular toilet card,

bought at a washroom or other site, the corresponding costs are 9 euros and 7 euros.

The online day rate for two visits is a euro in low season or two euros during peak periods.
Otherwise, the card costs 1.50 euros and 3 euros respectively.

Purchases have to be made at least 15 days before use. m

TECH THIS TECH THAT

For more information
Singapore

Business Tel: 1606 Fax: 6733 3008
Residential Tel: 1609 Fax: 6738 2077
Mobile Tel: 1626  Fax: 6536 1971
SingNet Tel: 1610 Fax: 64382175
Australia

SME/SOHO Tel: 13333 03
Telephony/Internet/Pay TV Tel: 13 39 37

Mobile

SingTel Optus

Tel: 1300 300 937

Wwww.optus.com.au

NCS Pte Ltd WWW.NCS.COM.SJ
SingNet www.singnet.com.sg
SingTel Mobile  www.singtel.com/mobile

Overseas Offices

Adelaide
Bangladesh
Bangalore
Bangkok
Beijing
Brishane
Canberra
Chennai
Chicago
Darwin
Frankfurt
Guangzhou
Hong Kong
Houston
Hyderabad
Jakarta

+61 (8) 84685100 optushusiness@optus.com.au
+88 (0) 28835120 singtel-bd@singtel.com
+91 (80) 2226 7272 singtel-ind@singtel.com
+66 (2) 2569875/6 singtel-thai@singtel.com
+86(10) 6410 6193/4/5 singtel-beij@singtel.com
+61 (7) 3317 3700 optushusiness@optus.com.au
+61(2) 6222 3800 optusbusiness@optus.com.au
+91 (44) 2831 1226 singtel-ind@singtel.com
+1 (773) 867 8122 singtel-usa@singtel.com
+61 (8) 8901 4500 optusbusiness@optus.com.au
+49 (69) 9750 3445 singtel-germany@singtel.com
+86 (20) 8388 2483 singtel-gz@singtel.com
+85 (2) 2877 1500 singtel-hk@singtel.com
+1(713) 590 5134 singtel-usa@singtel.com
+91(40) 2784 6970 singtel-ind@singtel.com
+62(21) 526 7937/8 singtel-ina@singtel.com

Kuala Lumpur +60(3) 7728 2813 singtel-mal@singtel.com

London

Los Angeles
Manila
Melbourne
Middle East
Mumbai
New Delhi
New York
Osaka

Paris

Perth

San Francisco
Seoul
Shanghai
Sydney
Taipei
Tokyo
Vietnam

+44 (20) 7988 8000 singtel-uk@singtel.com
+1(213) 489 9397 singtel-usa@singtel.com
+63 (2) 887 2791 singtel-phil@singtel.com
+61 (3) 9233 4000 optushusiness@optus.com.au
+971 (4) 391 3527 singtel-me@singtel.com
+91 (22) 2824 4999 singtel-ind@singtel.com
+91 (11) 4152 1199 singtel-ind@singtel.com
+1(212) 269 7920 singtel-usa@singtel.com
+81 (6) 6458 1405/7 singtel-jpn@singtel.com
+33(1) 4763 8999 singtel-france@singtel.com
+61(8) 9288 3000 optushusiness@optus.com.au
+1(650) 508 6806 singtel-usa@singtel.com
+82(2) 3287 7576 singtel-kor@singtel.com
+86(21) 633 23818 singtel-sha@singtel.com
+61(2) 8082 7800 optushusiness@optus.com.au
+886 (2) 2741 1688 singtel-twn@singtel.com
+81(3) 5437 7033 singtel-jpn@singtel.com
+84(4) 943 2161/2 singtel-vn@singtel.com
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\WE'RE RIGHT BEHIND BUSINESS. -

OPTUSK040/KLM

To run a successful organisation, you need the right support. Like a partner who challenges conventional thinking to give you the edge.

At Optus, we team up with best-of-breed suppliers to provide tailored solutions for your business - covering everything from mobility
to new generation networks. Optus is the ideal telco, offering seamless services throughout the Asia-Pacific region. So in uncertain
times for business, it's good to know we'll be right behind you.

Find out how at optusbusiness.com.au
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